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Design Incorporated is an
award winning integrated
agency with a specialism in
healthcare marketing.

Design Incorporated is an award winning integrated agency with a specialism in healthcare

and pharmaceutical marketing. Our clients include medical equipment and pharmaceuticals
manufacturers, healthcare providers including NHS trusts and BUPA, scientific and research bodies
as well as resourcing and training companies. We also work for a number of clients who market to
the medical profession.

Our team of marketers and creatives includes marketing and communications professionals whose
considerable experience provides our clients with invaluable insights into what makes a strong
differentiated brand and an effective marketing campaign. Our exposure to the sector means we
are networked across the world in several of our key clients niche sectors — such as radiotherapy.
We keep ourselves informed of any major industry developments — opportunities and challenges as
well as subscribing to trade journals. We attend selected specialist seminars and conferences and
based on our market intelligence are regularly asked to contribute insight and thought leadership to
our clients’ integrated marketing strategies.
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Prestige Nursing + Care

Prestige Nursing + Care, part of the Sodexo
Group is a UK-based homecare specialist.
Along with their sister company, Elite Care,
they have over 40 branches nationwide.

As well as providing core homecare services, Prestige
Nursing + Care provide a wide range of specialist care
services for individuals with complex care conditions, brain
injury, learning disability, children & young people and end-
of-life support.

The company’s marketing requirement cover four main areas:

» Advertising

* Recruitment
- Client engagement
- Staff engagement

Since the end of 2018, Design Inc have supported Prestige
Nursing + Care with all their core marketing collateral which
includes branding, literature, direct mail, advertising and
exhibitions as well as the sourcing and/or creation of staff
and client gifts.

During 2019, Design Inc have been responsible for the
building of a new brand and brand style for the company.
This has been done to bring together the imagery for the two

companies and to ensure brand consistency with the parent
company too.

Prestige
Nursing4Care
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NHS Maudsley Simulation

The Maudsley Hospital, part of SE London
NHS Trust has a long established and
International reputation for innovation and
excellence in the treatment of mental health.

One of the areas where Maudsley leads the world is in

their approach and training offerings is their provision of
simulation. That is live scenario-based courses for health
professionals and other public/private sector employees who
may come into contact with challenging individuals during
the course of their work.

These can combine the use of actors and h-fidelity
mannequins and use realtime workshops for facilitator

led discussions and peer learning. The interface between
physical and mental health is a key area of course content.
The course content and participant experience being fine-
tuned to promote more positive outcomes in practice.
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To further enable the marketing of the Maudsley Simulation
brand both within and outside of the NHS a need had arisen
for the development of a separate brand identity. Design
Incorporated were invited to tender a credentials pitch and
based on our boutique team approach and combination of
healthcare branding and broader
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Services: Marketing, Branding, Advertising, Design, Digital, Direct mail, Search, Experiential, Public relations,

Social media marketing and Data.

www.designinc.co.uk
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NHS Maudsley Simulation

Perinatal
mental health

Learning Outcomes

Simulation
workshop at the
mental-physical
interface

Course Outline

The preferred solution Is based on a
tessellation of hexagons — giving a structured

and organic feel.

The creative solution for Maudsley Simulation required

a number of considerations. The new brand needed to
appeal both to the existing (mainly NHS) healthcare market
currently served by Maudsley Simulation and at the same
time reach out to other potential markets for Maudsley
Simulation including other civic agencies and the private
sector where many potential clients reside. The creative brief
was developed and shared — with a focus on the delivery of
industry leading simulation from a world renowned team.
Core message touch points were:

Innovation and thought leadership
Integration of technology and actors

Collaboration and active Learning

The identity project was completed on time and on budget
and has resulted in positive feedback from all stakeholders.
The NHS team included the Director and marketing team as
well as input from the NHS business consultants, fundraising
and corporate communications teams. The preferred
solution is based on a tessellation of hexagons — giving a
structured and organic feel.

Interestingly a month or so after the launch of the new
Maudsley Simulation brand the BBC unveiled their graphics
and studio set for their coverage of the general election.

A tessellation of multi-coloured hexagons!

www.designin
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Allied Healthcare Group

Allied Healthcare Group is one of the UK’s
leading providers of domiciliary care and
healthcare staffing services.

Design Inc was tasked to develop a DM piece that would

cut through the doormat clutter and reach the targeted
demographic of family members of potential care clients.

The tea bag concept provides a strong point of difference
and suggested that Allied would take a unique approach to
domiciliary care. Always listening first, then tailor-making

the care provided ‘how do you take your tea?’ Once set up,
Allied’s staff would always have the time to share the needs of
the clients’ family members or indeed in being there to share
conversation over a cuppa and generally going that extra mile
to provide for the individual needs of the care client.

The mailer design featured specially branded real tea bags
tags and individual packets which were sourced from a
specialist foodstuffs merchandise supplier and these were
positioned within a bespoke mailing leaflet and branded
envelope. A personalised letter accompanied the mail-

shot. A special landing page and phone line were set up

for responses which enabled traditional and tech-savvy
engagement and enabled the campaign ROI to be monitored
effectively.

Allied:

Health

“| am so very grateful fo
you for a job so well
done, undertaken with
compassion,diligence and

thoughtfulness.” Mr. F

is 5
{ 0“ t\No residential
capacities or long-term
sses. Whether you require a 30
minute ‘pop.in’ safety check or a
full 24-hour a day, 7 days a week
service, we can help. We have the
flexibility to cater for every home
care situation, whilst keeping our
prices competitive.

To find out more call 0191 387 4477

“She felt like she was
being looked after
by friends, rather
than someone just paid
to do ajob.” Mrs. H

ed condilions

= Dementia or Alzhaimer's
= Washing and bathing = Short-term memory loss
= Dressing = Learning disability
= Overnight sleep in services = Physical disability
= Help to bed = Mental health preblems
= Respite Care
* 24-hour Live-in care
» Housework and laund
= Shopping o C‘(,:{'l. wS Nowd %0( S §
= Support on outings, visits ot e AN 3

and appointments

www.alliedhealthcare.com
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Tower Bridge Wellness Pharmacy

When it comes to wellness marketing, a nice
example of current thinking is demonstrated
by Tower Bridge Wellness Pharmacy.

This unique establishment is located - as the name suggests,
next to Tower Bridge in Courage Yard, just off Shad Thames
near the famous Conran restaurant Pont De La Tour. As

well as offering the full range of neighbourhood pharmacy
services and products the Tower Bridge Wellness Pharmacy
provides the very latest in medical wellness testing, personal
discussion of results and consultative advice on maintaining,
improving or returning to health lifestyle strategies.

The marketing literature we have developed for Tower Bridge
Wellness Pharmacy, including a comprehensive 48 A4 page
brochure provides an in depth and informative source of
information on not only offerings like Functional Medicine,

in which the pharmacist is qualified, but also how to benefit
from a DNA testing-informed approach to personalised
healthcare.

In addition to the main brochure, where the proprietor’s
enlightened approach to medicine and wellbeing is fully
showcased, we have summarised the proposition in both a
12 page A5 mini-guide and a brief 4pp A5 overview leaflet.

We look forward to supporting Tower Bridge Wellness
Pharmacy further as this dynamic start-up innovative
business has ambitious plans for growth. Alongside

what you would expect from a regular pharmacy the
complementary personalised medicine services on offer
really do set the company apart and represent the future of
healthcare.
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IBA Dosimetry

IBA Dosimetry manufacture radiotherapy
equipment, radiotherapy management
software and support services. Design Inc has
been supporting IBA clients in Germany and
Tennessee with the joined up marketing of
hardware, software and aftersales solutions.

www.designinc.co.uk



IBA Dosimetry

We are told by the client that our campaigns
have provided a point of difference and cut
through in a market that is dominated by
muted messages and pastel colours.

Your Global QA Platform

" R
& y Accept
lommissioning and Annual QA ¥4/

: ¥ i -
i Machines
te Machine QA nwy

a Patients
Platform based Plan Verification b
s

Services: Marketing, Branding, Advertising, Design, Digital, Direct mail, Search, Experiential, Public relations,
Social media marketing and Data.

www.designinc.co.uk




IBA Dosimetry

Our work has encompassed above the line
advertising, digital advertising, marketing
and sales literature, brand identity and

promotional work.

Across all the campaign work for IBA our approach is
consistent. We aim to communicate the benefits of the
products and services in a memorable and relevant way.

From the ‘over the counter’ remedies packaging skit for
MyQA and healthcare ‘professionals at leisure’ testimonial-
based campaigns for Dolphin to the nature inspired sets of
printed marketing materials for both the MyQA and Dolphin
product suites.

The IBA Owners Network (ION) is a new user community
initiative that will complement the after sales care offered to
customers. This will be an improved way for users to interact
with IBA (the facilitators) , connect others around the world
and hence benefit from shared best practice and generally
get the best from their investment in these pieces of capital

Blocked up?

Lt chats fcmm Hromsly botarems: ayaivrrs

Tital Gk commectudy s secusty in one place

[ wTba

equipment. Branding this initiative is another key project we
have undertaken for IBA and we look forward to developing
this further in due course.

Our fresh approach has been applauded although it

has been a bit of a journey in some cases to convince

all stakeholders that we were doing the right thing by
challenging the norm. We hope to continue to spread our
creative expression across IBA’s brands and the next area
we will be working on will be the Compass product suite.

(bo

Protected?

Tt QA corvamctunty and sacinty 1 o place

e

Services: Marketing, Branding, Advertising, Design, Digital, Direct mail, Search, Experiential, Public relations,

Social media marketing and Data.

+ Instant QA overview
+ Intuitive and unigque int

ALL CONNECTED.
All applicatiun; Eqnnected

connection

Ensure data flows freely

www.designinc.co.uk

AR 2
1

=



My Keep your
Relax! Plan ) machines

Enllghtenmg SiaXx: rid
your QA world | & N :rsg:;llf:ca : in check!

All yout QA opplications & data
connected to one central platfonm,
That's the unique powes of myGA.
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All Secure.
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iba-dosimetry.com

([9& Dosimetry -

Home Products & Services Customer Suppon

Cateraion procaciron

+ Your NEW Global QA Platform!

+ NEW Dolphin Onlina Treatmant
Monltoring

+ Stoalth Chamber Perturbation Free
“boam invisible™ Reference Signal
Chamber

« Eam 1 CEU - Webinar

Services: Marketing, Branding, Advertising, Design, Digital, Direct mail, Search, Experiential, Public relations,
Social media marketing and Data.

www.designinc.co.uk
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IBA Care Program

When investing capital budgets in radiotherapy
systems hardware and software management
customers need to that their spend is going to
be protected and that they will be getting the
optimum number of positive patient outcomes.

With it’s Care Programme IBA provides just this guarantee
with top quality equipment servicing, seminars and staff
training. A tree is used to represent the Care Programming

the voice of the international user community which is to
be presented under the new banner of ION (IBA Owners
Network).

and both tree hugging and the protection of sheltering
beneath trees inspired our campaign materials.

The holistic approach to the Care Programme also includes
the networking and events side of things empowering

THINK SERVICE
THINK QUALITY:
Y

¥
Keeping yourequipment and clinie. M ‘,’
always at peak gerformance 3 ok

 Over 40 years of service and linac
commissioning experience

+ Accredited SSDL/DAKKS/ADCL calibration
standards guarantee quality: 1

+ Clinically experienced, factory-trained and

certified medical physicists & efgineers. Memoral Hospita, USA

With over 40 years of experience keeping clinics runnings
efficiently and safely, you can trust that your IBA service

team understands the importance of service quality.

Relax knowing that many of your IBA technical
engineers are also medical and all are

highly skilled factory-trained and certified to keep your 7] v ‘ installed trusted by medical | Your Satisfaction
equipment and clinic running at peak performance. » g customersand  physicstsinover  ~ because

From SSDL calibrations to on-your-site installations, B groving 110 countries. We CARE!
Iba-dosimetry.com

maintenance and repairs, when you think IBA Service,
Driven by - think IBA Quality.

SUPPORT WHEN,
YOU NEED IT.

B 1, (A our daily clinical work.
Support Portal - acce e 2 ot
you are

again, a bt casi
global telephone support Mathias Dierl

Head of Medical Physics,
nal service departments located around &

e world to serve you

You'll never be left hanging with IBA. With the largest
installed customer base in Dosimetry, you can rest.assured
that IBA is there to support you when you need us. —

With IBA you have tools like the Support Portal that puts
you in control of facility-owned equipment and software.
This makes monitoring, maintaining and updating your
portfolio a breeze.

When you are working long hours and need assistance
in the middle of the night, around the clock telephone
support for warranty and contract customers is there to
support you. s

Services: Marketing, Branding,

And, with fully equipped and staffed service labs locatéd. SRR g IERE ]

strategically around the world, it's like having your very {i . s . " | NEW Support Portal Adveﬁising, Design, Dlglta/, Direct mail,

own service department, available when and where
you'need them.

Search, Experiential, Public relations,
Social media marketing and Data.

www.designinc.co.uk




IBA ION

We have already provided advertising

and literature support for IBA Dosimetry

- the leading provider of radiotherapy
machines and associated system and data
management solutions.

Part of the aftermarket owner’s Care Program is the recently The ION brand injects a spectrum of colour to reflect
launched ION (IBA Owners Network). This international the diversity, vibrancy and energy of the community and
community and network of like-minded healthcare scheme. Of course, branding is just the start for ION.
professionals form a valuable client stakeholder group Further assets for the owners network scheme are currently
and asset. The ION initiative includes a signed-in website in development.

enabling owner members to share experiences and

exchange best practice information and updates. There is ‘

a social side too and a worldwide programme of events.

We were approached to develop a brand identity for

-0 ' Io
ION. The preferred design, which is genre challenging \‘
within healthcare branding, features a flower corolla of ' ‘
differentiated petals and provides a botanical link to the

existing tree motif used within their Care Programme.

Peme TS~

The Varian IX machine Join our next workshop
Read our members comments “Academy on the Road”

Viow more

www.designinc.co.uk



Xstrahl

Xstrahl are the leading designer and
manufacturer of X-Ray therapy systems for
use in cancer and dermatology treatment
as well as radiation biology research.

Design Inc were commissioned to develop a comprehensive providing brand-consistent designs as well as copywriting
series of product brochures to cover their range of superficial and photography support.

and orthovoltage X-Ray therapy systems, which provide

low-dose X-Ray medical solutions providing a nonsurgical

alternative for patients with superficial skin conditions.

For this project, Design Inc went back to basics, gathering i&tra hI

full information regarding their brand guidelines and m

g fo

Xstrahl 100

Xstrahl 1
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In Safe Hands

In Safe Hands is a domiciliary care company,
based in Surrey.

As a small company entering a competitor-heavy
) - marketplace, the owner realised early on that they needed \'/ COMPANION CARE

Mh"@ professional and effective marketing communications to help

- e ey r l S a | e promote their message of quality care. °
Do you know someone who would &‘, HOME CARE

Design Inc was approached and a marketing package

benefit from a little help?

was agreed in which we would deliver a corporate brand, =

brochures, advertising, website and branded uniforms. ﬁ PERSONAL /MEDICAL CARE
Moreover, we also ensured all their documentation,

stationery and internal paperwork would become consistent K

with the new brand. \a ADMIN CARE

@ InSafe Elderly Care Services

Hands

Do you know someone who would benefit from a little help?

&, coMPAMION CARE W pERSONAL IMEDICALCARE
Campanionahin f comversstion Continence care, wisking & dressing
Shopping Hps Ademarastration of (prescrited) medication
Chutinga vits b appemtments. Tl f Alrtimer's care:

& WOMECARE N nomimcare

Masis pregnred, cooknd b sard Paynpnin

Tidying b ight hokmwor Pahing kpoointrinets leg. dackar, nairdres

Laundry Letters b Cormupoandancs

¢ it wisits o Father for two hours, three days aweek. This tal b
so much stress off me to knew he s in really safe hands inher c.

-
55 yOuIr Cara needs andior g '..hS ats

V0. pleane Contact me on
amEin-safe-hands.com Haﬂd‘;a___ -

"Ami visits my mother for two hours, three days a week. This takes so

much stress off me to know she is in really safe hands in her care."

o &N iy
07939 239125 o &0

www.designinc.co.uk



Weight Loss Solutions
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Weight Loss Solutions
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Obesity Treatments
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We're a team of specialists offering weight loss surgery in comfortable,
clean and confidential private hospitals.

Meet the Team
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Starting the process

See all our
patient stories

____  The next steps
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Reduxion Clinics

Reduxion Clinics (formerly known as Surrey
Obesity Service) are providers of weight loss
solutions. The company offers the full range
of bariatric services including gastric balloon,
gastric banding, sleeve gastrectomy and the
gastric bypass along with revision surgery and
a gastric band management service.

We were approached to provide a complete rebranding
package as the client felt that a more positive and
professional ‘lifestyle’ focused approach was now required
— and that the existing brand was too clinical looking and
amateurish. It was time for a makeover.

Early discussions quickly established that the name was a
big part of the problem and that a renaming exercise was
going to add much value to the results of the process. The
chosen name would provide a key part of the inspiration for
the identity development and other brand assets - colours

and fonts, positioning messages, tone of voice, and imagery.

The main marketing activity going forwards was to be
organic search optimisation drawing enquiries to a new
responsive and content managed website.

A programme of social media marketing was also discussed
and commenced in order to create a social signals around
the new brand. The new brand needed to leverage the
professionalism of the clinic and feature the positive
outcomes experienced by patients. There are some

amazing transformations that bear testament to the
benefits when you decide to take back control of your
health and well-being by choosing Reduxion Clinics. The
rebranding process and relaunch has now been completed
and the results of the search and social media marketing
beginning to be felt. The number of site users and enquiries
have increased considerably and the initial reactions of
stakeholders to the look and feel of the brand has been
extremely positive. The performance of the website on
tablets and mobiles in terms of the impact of the design and
the user experience has also been very well received and
brought the business right up to speed — and beyond many
competitors.

ReduXion

Services: Marketing, Branding, Advertising, Design, Digital, Direct mail, Search, Experiential, Public relations,

Social media marketing and Data.
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Yakult

Yakult is the globally recognised probiotic
dairy product made by fermenting a mixture
of skimmed milk with a special strain of the
bacterium Lactobacillus casel Shirota.

It was created by Japanese scientist Minoru Shirota, who for Health’ organisation exists to promote and publish the
graduated from the Medical School of Kyoto University in results of research, published articles and independent
1930. In 1935, he started manufacturing and selling Yakult. interviews with healthcare professionals. Our work for

The benefits of Yakult regular consumption are supported Science for Health includes the design of the regular

by an array of scientific studies. Those could range from newsletter Probiotic bulletin, other ad hoc publications and
maintenance of gut flora “modulation” of the immune the associated advertising.

system, regulation of bowel habits and constipation and
finally effects on some gastrointestinal infections.

As Yakult is a commercial company the health benefits

. . : o a9
t be directl ted by Yakult to th dical
;?gfr;Zsioi. 'Irrﬁg nyotp ;g:q;r;it fg/un?:ial:ionostafur:?Scl:ci:eance SC I e n C e f Or h ea / th
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Starkstrom

Starkstrom came to us to prescribe
a creative solution for their medical
communications campaigns.

As designers and manufacturers of critical care equipment, hand wash sachet (safe hands), battery (long life) and 3D
historically most of their advertising had been very tactical, glasses (2020 vision).

product-led and pragmatic. We proposed using the major The result a refreshing take on a medical communications
brand asset of the stand-out yellow in a completely full-on campaign. Qualitative market research has already shown
and unadulterated way. The medical equipment market is a that these adverts are both striking and memorable.

world of blue and white!

The vibrant was teamed with a strategic message and strong
metaphor. These arresting adverts are designed to stop the

reader in their tracks and would include a tipped-in actual STAR KSTROM

Critical care
solutions

For critical care

PAAT OF YOUR TEAM

s STARKSTROM

Medical Excellence and Innovation

Long life Safe hands

O S

= Part of your i
critical care team

‘Complete Solutions for Crtcal Care Rooms

Complete solutions for operating rooms. Complete solutions for critical care.

5 STARKSTROM

-
2 smmcsmmon e v S suasrion  STARKETRO!

it www.starkstrom.com
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LIPS

London International Patient Services is an
organization comprising a group of highly
skilled doctors who provide specialised,

L ondon-based treatment for the overseas
client.

Towards the end of 2016, Design Inc were approached by Moreover, we needed to strongly showcase the service

this new organization to design their corporate brochure. offered: a truly hands on approach, from London medical

It quickly became clear that the more we understood their experts. So, we set to work creating and sharing the design
clientele, the easier the brief would be to write. Their clients brief. Ultimately, we were responsible for the content; text
were high net worth individuals, mainly from the Middle East, and well as imagery. Moreover, once completed, we took
who expected an exemplary service for themselves, their control of the printing too, ensuring all brochures were
families and their staff (butlers, au pairs, nannies, etc). printed onto environmentally-friendly stock.

Quality was key. As was sophistication and confidentiality.

www.designinc.co.uk



o iCareHealth

Technology that
improves people’s lives

iCare Connect

Electronic Medication
Management
A safer, accountable and more

efficient way to manage your
residents’ medications.

+ Only medication to be administered
during that round are displaye

+ Aphoto ID of each resident displayed

+ Controlled drugs requiring a witness
signature are enforced

+ Staff signatures recorded

PRNs
Now you can coordin

administ

www.icarehealth.co.uk o iCareHealth

About iCare Health

Our software makes measurable
difference in the lives of care providers
and the people they care for.

Volorioratium antem reperum int is evellam, omnis sum reiur am que niento vitatem
it occupta tempers picillupta denim faciam in num
magnat accus.

www.icarehealth.co.uk o iCareHealth

iCare Health

iCareHealth is not a provider of care.
Instead, they are a supplier of software
for those in the care industry.

The client was looking for a more technologically creative
and dynamic style for the company. Something fresh, sharp
and innovative that ensures the company not only looks
like a software provider rather than a care provider, but
stands out as a brand away from the competition. Design
Inc developed a brand platform style to create more of

an unique identity within the market. This is based on the
three service modules can work individually and together.
We proposed a simplistic but effective concept. Taking
inspiration from the corporate logo, the concept embraces
the vibrancy of the colour palette to create a brand impact.

We also capitalised on the use of circles to show interaction
and to create a point of focus for messaging. The circle
provides the suggestion of a ‘total solution’ and we have
also used circles as a window through which to create a
point of focus. This could be to focus on the user, the care
worker, the administrator, the manager.

o iCareHealth

Corporate

iCare Connect

iCare Meds

iCare HealthPlan

‘ ' . WWW.deSigninC.COIUK



It was a pleasure working with
Design Inc. the design, research
and the marketing team were

on board straight away and
understood our vision. On
schedule and on budget, this
manifested itself in the form of
our current brand and collateral.
The relationship and support
post project is fantastic.

Maudsley Simulation

Since | come from the background of sales and customer service-not

marketing, working with a design agency was something completely new
and out of the ordinary for me. But when | was assigned a very important
project that required creating a new brand that blended with our existing
corporate image, | knew | needed help. Finding and working with Design

Inc. has been not only a pleasure but as we work through our projects,
which are difficult to begin with, Frank and his team at Design Inc. have
spent time in explaining and coaching me throughout the process. Not
only have | launched 2 highly successful campaigns (and working on the
third one now) using Design Inc., | have grown professionally and gained
new friends “across the pond”.

IBA Care Program

| approached Design Inc earlier this year to help me with marketing
our weight loss clinics. | felt our image was poor and knew the
website provided little confidence to attract new clients. We knew
we needed a significant refresh. Design Inc understood our
concerns from Day 1 and clearly outlined a process that would
deliver the results we required. As a surgeon, | am often very

busy so it was a pleasure to have support from an agency that

understood our needs so well and didn't need my input every day.
| am delighted to say, the results speak for themselves — clients
love our new look and we are already seeing bookings well into
next year.

Reduxion Clinics

We gave Design Inc a challenging brief to produce an infographic
on return on investment for public health interventions. Not
something which is easily understood nor which captures the
imagination. Design Inc produced an excellent piece of design
conveying a lot of information in an attractive and accessible form.
They were helpful and collaborative and responded well to any
suggestions or changes we made.

South West London Academic Health and Social Care System

www.designinc.co.uk
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